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% 3 B H Research on factors influencing elderly care needs and use of care

services in China

Japan's long-term care insurance system was introduced in 2000, creating a " quasi-market"
in society in which care recipients freely choose services. A quasi-market is a concept that
refers to a market that partially incorporates market principles and is different from the general
market. In situations where public services such as medical care and welfare are provided,
there are disadvantages such as monopolistic situations and uniformity of services. For this
reason, policies were designed with the intention of compensating for these shortcomings by
introducing market mechanisms and to reduce the cost burden of public services.

China is also undergoing rapid aging, and entered to an "‘aging society” in 2021. The
Chinese government aims to introduce a long-term care insurance system nationwide by 2025.
As a result, a *"quasi-market" for elderly care similar to that in Japan is supposed to be socially
created in China. Furthermore, China's basic policy of home nursing care is quite similar to
Japan's philosophy of **community-based services."

This study aims to clarify the current state of elderly care needs and the use of nursing care
services in China under the background of nationwide introduction of the long-term care
insurance system and the formation of a quasi-market. Based on basic marketing theories, the
author analyzed the factors that influence elderly care needs and the use of care services, and
suggested marketing directions that suit the characteristics of the elderly.

This paper consists of five chapters.

Chapter 1 provided an overview of the background and problem awareness of the research,
as well as the theoretical foundations of market segmentation and consumer behavior, which
are the basic perspectives of this research.

In Chapter 2, the author used various statistical data to clarify the reality of aging and elderly
care in China. At the same time, the author clarified elderly care issues and countermeasures.

In Chapter 3, the author used open data of the China Health and Retirement Longitudinal
Study (hereinafter abbreviated as CHARLS), which is conducted nationwide by Peking
University, to examine the diversifying elderly nursing care needs such as daily care needs,
medical care needs, and psychological care needs. Based on market segmentation and
consumer behavior theory, the author analyzed the influencing factors of elderly care needs in
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China from a unique perspective.

In Chapter 4, by using the data of CHARLS, the author examined the use of home care
service, community care service, and facility care service of elderly in China, and analyzed the
factors that influence the use of care services based on market segmentation and consumer
behavior theory.

In Chapter 5, the author concluded the results obtained throughout this research and future
research topics.
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